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The Credit Card:

From Past to Present
For a long time credit has ex-
isted within society as a means
of payment for goods and ser-
vices. Credit, derived from the
Latin word for trust, was first
used in the middle east around
3000 years ago. It now forms
the very basis of our economy
and society as we know it re-
volves largely on credit transac-
tions.

As the 'Plastic-Fantastic” credit
card junkie (see Dollarscopes,
August Gazette) would agree
ane of the best things about
living in a credit based society is
indeed the credit card: its con-
venience and its availability to
virtually anybody.

Heres a few things to think
about:

* In 2004, 40.5% of the
population over the age
of 15 years old had credit
card debt

* In August 2006, the total
amount financed with
credit cards in NZ
e quated to
$2,132,000,000. Approxi-
mately 90% of this was
billed to domestic credit
cards.

* At the end of August
2006, credit limits totalled
well over $17 billion. An

increase of 9.3% in just
12 months,

Scary stuff wouldn't you agree?
For more information and statis-
tics check out:

* www.rbnz.govt.nz/
statistics/
* www.stats.govt.nz

Sellin ur -
quick word on ethics

Most of us have a fairly general
understanding of what it means
to be ethical, not just in private
lives, but in the decisions we
make in business.

For most people morals and
values are what make certain
acts, like demolishing an or-
phanage at Christmas time or
cancelling the free bus service
between the rest home and the
bowling club, wrong. A few ex-
tra bucks in the pockets of the
shareholders is always good but
the pursuit of long term finan-
cial interests does not always
lead to good ethics, just as
good ethics don't always work
in the best financial interests of
the company.

Values and morals are what
allow us to justify our goals and
actions based on what we be-
lieve to be “the right thing to
do®. Hmm.

The degree to which a firm will

accept social responsibility de-
pends largely on its goals. For
some organisations the number
one priority is the shareholders.
And why not? After all if it
weren't for them there might
not be a business.

The only problem is that this
view is sometimes held to the
detriment of those outside the
organisation— namely the envi-
ronment and society. Do not
think for a moment that I am
suggesting that we all quit our
jobs and spend our days hug-
ging trees or forming anti-
corporate rock bands, but it is
important to consider the ef-
fects that decisions will have on
others. Ethics can be summed
up as being thel tools we use in
making decisions to allocate
harms and benefits,

With this in mind we could say
that good ethical behaviour is
simply decision making that
leads to a fair outcome for all,
by minimising the harm that will
be suffered by allocating benefit
to others elsewhere. Remem-
ber, your employees or co
workers won't be too happy if
they think you're likely to screw
them over to further your own
interests. It destroys ftrust
which will stunt your success as
an organisation. i







